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In this presentation we make statements about future events (forward-looking statements) that are subject
to risks and uncertainties. These statements are based on beliefs and suppositions of our Management and
information to which the company currently has access. Statements about future events include information

about our present intentions, beliefs or expectations, and those of the members of the company’s Board of

Directors, and Executive Officers. Reservations in relation to statements and information about the future
also include information about possible or presumed operational results, and also statements that are
preceded or followed by or which include the words “believe”, “may”, “will”, “continue”, “expect”,
“forecast”, “intend”, “plan”, “estimate”, or similar expressions. Statements and information about the
future are not guarantees of performance. They involve risk, uncertainties and suppositions because they
refer to future events, and thus depend on circumstances which may or may not occur. Future results and the
L I N nIn. creation of value for stockholders may differ significantly from those expressed or suggested by forward-
e g q o I C e looking statements. Many of the factors that will determine these results and amounts are beyond

Klimasan’s capacity to control or forecast.

Information on performance that is not directly derived from financial statements, such as, for
example, information about the market, quantities produced and sold, production capacity, or
calculation of adjustments on our results were not subject of audit by our external auditors.
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Klimasan

Key Events

1915 Established as a small business in izmir under the name ‘Senocak’
1992 Move to 15.450 m? factory at izmir Atatiirk Organized Industrial Zone
1997 Factory increased to 30.900 m?

KLIMASAN shares began to be traded at istanbul Stock Exchange
2008 Metalfrio acquires 71% of Senocak Holding shares

Production moves to a new factory in Manisa
2011 Metalfrio concludes acquisition of Senocak Holding
2012 Organisational structure integrated with Metalfrio
2019 Factory building extension
2020 Purchase of adjacent land
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Business

What our customers are loocking fore

Capture Inmediate Consumption

# Maximize cold point penetration
# Higher margins vs. mass channels

Cooler Replacement ZI N Cooler Placement

+ Coolers Tap High Growth Markets

I + Freezers
# High GDP growth

# High Disposable Income For B
# High Consumption per Capita Iger Cer;er?'lg:rsla Food # Consumption growth

N Value Accelerators Z

Strong Fundamentals

Cover Developed Markets

% Lewverage assets: effective fleet
management

= Simplify operations: logistics and rental

% Breakthrough Sales: insights and
intervention

# Consumer engagement
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Geographies

Broad footprint
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Turkey a export base
x
M * Sizeable domestic market

® Mani lant * Export-oriented environment
* Turkey @ Manisa plan e Extensive Supplier base driven by automotive sector
e Europe @® Poland European DC *  Well-educated workforce
P @ Kalinigrad olant ) * Organized Industrial Zone (MOSB
* CIS alinigrad pian Ukraine * Central Geo-location
* Middle East Dubai, UAE
* Africa @® Nigeria @ South Africa
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http://www.istockphoto.com/file_closeup/object/4056267_flag_lapel_button_turkey.php?id=4056267
http://www.istockphoto.com/file_closeup/object/4056267_flag_lapel_button_turkey.php?id=4056267
http://www.istockphoto.com/file_closeup/object/4056238_flag_lapel_button_russia.php?id=4056238
http://www.istockphoto.com/file_closeup/object/4056238_flag_lapel_button_russia.php?id=4056238

Blue-chip clients 2019-2021 Blue-chip

Clients’ ratio in total 45%
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http://www.brandsoftheworld.com/brands/0000/1105/Carlsberg.eps
http://www.brandsoftheworld.com/brands/0000/1105/Carlsberg.eps

Innovation

Innovation & Customization

v' Approved R&D Center in Turkey
v’ 7 Patents in 2021
v 6 Industrial Designs in 2021
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Metalfrio Group

Synergies

Local business in Brazil Internationalisation:
Metalfrio S.A. Acquisitions in
B/S/H Europe and

Americas

Global strategy
sl S L L
Grow Services

Life|Cycle
+ -G n Asset management
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Leading Global Player
Most geographically diverse
Purchasing Economies
Integrated Management system
Unique Ecosystem for disruptive value

Klimasan - global key account:
supply agreements; innovation and
sustainability projects

Business Concept pipeline
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= Energy consumption reduction of 50% by 2030 (vs
2020)

= Life extend program - Refurbishing products to extend
the usage life and upgrade to more efficient
components at our new refurbishment facility in

Sustainability
Agendq Manisa

= Recyclability of parts/components and offering Green
Disposal services

= Reducing carbon foorprint of Manisa plant
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Performance
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= Qur business model - working across many channels and diverse geographies
- has minimized the impact of localized or sector specific disruptions caused
by the ongoing pandemic and public health measures to control it

= Whilst Food service and Immediate consumption channels continue to be
affected by the pandemic in some geographies, our business model, strong
financial discipline and well invested assets, leave us well placed to make
further progress through the year as markets gradually open up

= Qwing to the success of science and the availability of vaccines around the
world, demand recovery is already evident that will compound share gains
made during the pandemic
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= New channels:

= Supermarkets
= Vertical freezers (including domestic)
= Specialties
= New Regions
GrOth « Extended Lifecycle and asset management services

Opportunities

= |oT Technology- connected assets and control tower
services
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Way Forward

Growth
Supported by
Megatrends

Strong
Customer Base

Innovative
Products &
Services

Positive
Operational
Performance
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Global beer, soft drink and ice-cream consumption
presents attractive growth in both emerging and
developed markets

Turkey represents a large domestic market and a
competitive manufacturing hub

Established partnerships with the largest soft drink, beer
and ice-cream companies worldwide, providing a
sustainable and growing sales platform

Product innovation retains customers and creates barriers
to entry/switch

Increased penetration of services provide recurring,
higher margin revenues

The team is delivering a consistent positive trend in
Operational performance
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Thank you!

KLIMASAN
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